t was just this past September that Poll-
star was putting together its third quarter
business analysis and attributing a $75
million decline in year-over-year gross
revenues to a phenomenon we termed
“The Ed Sheeran Factor.” This was short-
hand for the lasting impact of the lodestar that
was Sheeran’s record-setting “Divide Tour” and
the effect it has had on the concert industry.
Over nearly two-and-a-half years, from March
2017 to August 2019, Team Sheeran, led by
manager Stuart Camp, set the all-time touring
record with a massive $775.6 million gross.
However, Sheeran’s annual gross dropped a
precipitous 51% from 2018 to 2019, going
from an all-time-year-high of $432.4 million

to $211.7 million. Mind you, even with that
steep of a drop, Sheeran’s “Divide” juggernaut
was still good enough for No. 3 on this year’s
2019 Worldwide Tours (see page 27) and only
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$3.5 million less than Pink’s top tour of the
year honors. By Q3, 2019’s Pollstar Boxoffice
Top 100 Worldwide tours grossed $3.96 billion
as compared to 2018’s $4.03 billion—roughly
1.8% lower (the aforementioned $75 million
differential) than the same period a year earlier.
Fast forward three months to 2019’s Year End
and the Top 100 Worldwide gross not only
grew to $5.55 billion but in the homestretch

it surpassed 2018’s total ($5.51 billion) by
.7%. Which begs the question, what the heck
happened?

Part of that growth can be attributed to
Pollstar getting more reports than ever before
both for both international and North American
dates (thank you Pollstar Boxoffice team: Brad
Rogers, Bob Allen, Chad Ivie, Arien Fisher and
Mike Oberg). Part of that increase in data is a
reflection of the rapid proliferation of venues
across the globe as more and more markets
open that can accommodate top notch talent,
as well Pollstar’s continued outreach to the in-
dustry near and far to encourage reporting and
making it as seamless and easy as possible (see
reporting guidelines on www.pollstar.com).

2019’s Top 100 Worldwide Tours is also more
evenly distributed than 2018, which was espe-
cially top heavy with massive treks sitting up
top. Last year, in addition to Sheeran’s ungodly
haul, Taylor Swift brought in $345 million and
the Jay-Z/Beyoncé co-bill grossed $254 million,
both of which would have topped this year’s
chart and most other years. It should be noted
that Pink, who topped this year’s Worldwide
Touring Chart, also had the fourth highest tour
gross last year with $169.2 million.

The Top Ten of the 2019 Worldwide Tours
Chart grossed 20% less than the Top Ten tours of
2018, which had a whopping $2.06 billion gross
— the first time the Top Ten grosses crossed the
$2 billion threshold — compared to 2019’s $1.65
billion. But by the eleventh through the twenti-

TOP 100 WORLDWIDE TOURS GROSS SALES IN BILLIONS

59,948,081,431

2010 2019

eth rankings, 2019 surpassed 2018's total gross
by 7.1% with $924.6 million as compared to
$859.1 million. And for the third decile, 2019's
total gross for 21-30 tour increased to 13.8%
($732.8 million for 2019 verses 2018's 631.4
million); rising to 17.9% by the fourth decile
($554.2 million compared to $455.3 million); and
by the fifth segment, spots 41-50, the increase
was 19.6% ($444.1 million compared to $356.9
million). All this data indicates that, beyond the
Top 10, most of 2019’s boats floated higher with
larger grosses.

TOP 100 WORLDWIDE TOURS
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THE FIVE-YEAR WORLDWIDE TREND

There is but one word to sum up the larger
five-year industry trend in the Top 100 World-
wide Grosses that artists, managers, promoters
and agents alike can rejoice in: Growth. From
2015 to 2019 the Top 100 grosses jumped a
massive 41% from $3.93 billion to $5.55 billion,
boosted in part by substantially higher average
grosses per show. The average gross rose an
even higher 49% from $861,887 per show in
2015 to $1.29 million to 2019. Which makes
sense as average attendance per show grew
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[0TALTOPT00 TOURS - WORLDWIDE

Year Gross Average Gross Per Show Tickets Sold Average Tickets Sold Per Show  Average Ticket Price

2015  $3,931,928,425 $861,887 50,214,333 11,007 $78.30 2["[] 2[]]9

2016 $4,445,017,730 $947,967 54,694,485 11,664 $81.27

2017 $5,051,853,108 $1,078,074 58,965,374 12,583 $85.67 22% from 11,007 tickets per show to 13,397.
2018 $5,511,050,501 $1,149,333 58,145,152 12,126 $94.78 Both factors undergird the substantial rise in
2019 $5,549,081,431 $1,288,387 57,702,066 13,397 $96.17 the total higher gross.

T0TALTOPT00TOURS - NORTH AMERICA

Ticket sales in that time, however, only rose
14.9% from 50.2 million tickets in 2015 to 57.7
million tickets five years later. The significantly
higher total gross and the less dramatic in-
crease in tickets sold, can mean only one thing:

Year Gross Average Gross Per Show Tickets Sold Average Tickets Sold Per Show  Average Ticket Price higher ticket prices.
Indeed, between 2015 and 2019 average

2015 $2,758,860,189 $692,311 37,354,278 9,374 $73.86 ticket prices for the Top 100 Worldwide Tours
2016 $3,037,136,732 $787,639 39,212,642 10,169 $77.45 increased nearly 23% from $78.30 to $96.17.
2017 $3,323,570,162 $849,366 42,208,278 10,787 $78.74 Which doesn’t mean there wasn’t a dynamic

range in pricing with average ticket pricings
2018 $3,568,581,049 $982,809 39,766,234 10,952 $89.74 going from $38.44 for Train and the Goo Goo
2019 $3,719,039,394 $958,726 39,219,086 10,111 $94.83

Dolls (No. 84) to a high of Lady Gaga’s $288.07
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whose "Enigma” and “Jazz € Piano” residen-
cies at the Las Vegas’ Park Theatre at Park
MGM, which has a capacity of 5,200, was an
underplay.

NORTH AMERICA, THE BEAUTIFUL

The growth in the North American concert
market over that same five-year period, while
not quite as steep as worldwide’s 41% rise,
saw a 35% increase from $2.75 billion in 2015
to $3.72 billion in 2019.

Average grosses similarly increased less
than worldwide’s 49% increase, but who's
going to complain about a 38% domestic rise
from $692,311 to $958,7267

Much like the global market, North Ameri-
can tickets sold (a.k.a. attendance, a.k.a. butts
in seats) increased a relatively paltry 5% from
37.3 million to 39.2 million.

Average tickets per show increased 8%; in
2015 the average attendance per show was

9,374 growing to 10,111 in 2019. The 2019
North American market’s five-year trend also
showed significant revenue growth, similar to
worldwide, but the lower increase in tickets
sold can again mean only one thing: higher
ticket prices.

Indeed, 2015's average ticket price for North
America concerts was $73.86 which increased
28.4% over the five years to $94.83. North
America’s highest and lowest priced tickets
were the same as worldwide with Gaga and
Train/Goo Goo Dolls.

TEN YEARS OF GROWTH

With the final 2019 numbers in, a look at the
larger market trends over the last decade (see
chart below) offers further insight elucidating
the growth trend currently underway.

Indeed, the growth between 2010 and 2019
was even more precipitous than the five-year
window. According to Pollstar Boxoffice re-

ports, the average gross per show on Pollstar’s
Top 100 Worldwide Tours chart between 2010
and 2019 was up a gargantuan 91.1% from
roughly $674,000 to an estimated $1.29 mil-
lion — that’s almost double.

Total gross was up 72.1% from $3.22 billion
to some $5.55 billion while average tickets
sold per show were up 39.8% from 9,585 to
183,397 and average ticket price grew 36.7%
from $70.33 to $96.17.

Perhaps the best way to sum up our indus-
try’s phenomenal growth for this year, the
past five years and for the decade would be to
reference a song title by this year’s Artist of the
Year, Pink.

Her “"Beautiful Trauma Tour” topped 2019's
Worldwide Tour Chart with $215.2 million
dollars and she’s No. 16 on our Decade Chart,
grossing a massive $626 million. As an artist
who doesn’t mince words, she might say the
many successes of this business are “F**kin’
Perfect.”x

ARTISTS OF THE DECADE

Rank Artist DB Gross DB Avg. DB Tix Sold DB Tix Sold DB Avg Tix $ City Show Agency
1 U2 $1,038,104,132 4,070,997 9,300,500 36,473 111.62 141 255 Live Nation Global Touring
2 The Rolling Stones $929,196,083 7,616,361 4,982,428 40,840 186.49 100 122 Concerts West
3 Ed Sheeran $922,361,663 2,040,623 11,329,573 25,065 81.41 333 452 Paradigm Talent Agency
4 Taylor Swift $899,627,048 2,451,300 9,014,173 24,562 99.80 256 367 Messina Touring Group
5  BonJovi $868,751,392 2,547,658 8,783,341 25,758 98.91 294 341 Creative Artists Agency
6  Beyoncé $857,405,819 3,285,080 7,550,913 28,931 113.55 199 261 Creative Artists Agency
7 Paul McCartney $813,811,559 3,349,019 5,900,759 24,283  137.92 201 243 Marshall Arts
8  Coldplay $731,805,591 3,518,296 7,845,711 37,720 93.27 156 208 Paradigm Talent Agency
9  Bruce Springsteen & The E Street Band ~ $729,789,815 2,907,529 6,906,171 27,515  105.67 201 251 BPB Consulting
10 Roger Waters $702,231,419 1,843,127 6,619,996 17,375  106.08 255 381 Sensible Events
11 Elton John $692,132,533 1,173,106 5,558,361 9,421  124.52 391 590 The Howard Rose Agency
12 Metallica $661,907,247 2,701,662 6,794,797 27,734 97.41 202 245 Artist Group International
13 Guns N’ Roses $648,112,698 2,322,985 6,157,727 22,071 105.25 244 279 United Talent Agency
14 Eagles $630,066,670 2,019,444 4,361,803 13,980  144.45 254 312 Creative Artists Agency
15  One Direction $628,242,521 1,886,614 7,904,752 23,738 79.48 210 333 Creative Artists Agency
16 Pink $626,026,122 1,830,486 6,037,626 17,654  103.69 244 342 Marshall Arts
17 Jay-Z $611,837,214 2,625,911 5,702,459 24,474  107.29 188 233 Live Nation
18  Kenny Chesney $608,693,967 2,158,489 7,381,765 26,176 82.46 258 282 Paradigm Talent Agency
19  Lady Gaga $558,158,563 1,446,007 5,364,272 13,897  104.05 272 386 Creative Artists Agency
20 Justin Bieber $554,229,462 1,341,960 6,773,699 16,401 81.82 348 413 Creative Artists Agency
21 Bruno Mars $545,585,346 1,413,434 5,431,379 14,071 100.45 286 386 WME
22 Justin Timberlake $512,101,309 2,032,148 4,224,538 16,764  121.22 208 252 WME
23  Celine Dion $499,643,689 991,357 3,114,076 6,179  160.45 143 504 CDA Productions
24 André Rieu $498,443,798 583,658 5,414,648 6,340 92.05 618 854 André Rieu Productions
25  Madonna $489,156,639 2,534,490 3,315,108 17177 147.55 126 193 Live Nation Global Touring
26 Billy Joel $465,911,751 2,632,270 4,084,599 23,077  114.07 141 177 Artist Group International
27  Trans-Siberian Orchestra $465,392,549 442,388 8,571,963 8,148 54.29 670 1052 WME
28  Michael Bublé $445,376,234 1,102,416 4,543,929 11,247 98.02 313 404 Beaver Productions
29  Fleetwood Mac $434,832,448 1,739,330 3,416,396 13,666  127.28 216 250 Creative Artists Agency
30  LukeBryan $425,455,798 866,509 7,788,832 15,863 54.62 431 491 WME
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